= Hypersonix

A Leading Eyewear Retailer Achieved a
15% Revenue Increase with Agentic Al -Powrered Pricing

Background

A global eyewear retailer struggling with manual and static pricing needed a smarter solution to stay
competitive

Industry: Eye Wear
Product Implemented: Pricing Al
Goals: Comprehensive, scientific, and data-driven pricing strategy

Result

Profits climbed 15%, delivering consistent 15%

monthly profit growth through Al-driven
dynamic pricing. Revenue Increase

Business Challenge

Inconsistent pricing strategies leading to revenue loss.

A leading eyewear retailer faced significant pricing inefficiencies due to its reliance on manual
price adjustments and static pricing models. With fluctuating consumer demand, evolving market
trends, and aggressive competition, the retailer struggled to maintain optimal price points across
different regions and sales channels.

The Solution

To overcome its pricing challenges, the eyewear retailer implemented Agentic Al, an advanced
pricing intelligence system designed to optimize prices in real-time based on demand, competitor
activity, and regional market conditions.

The Al-powered solution enabled the retailer to:
¢ Automate price adjustments based on real-time sales trends and competitor movements,
ensuring optimal pricing at all times.

e Prevent over-discounting by intelligently managing markdowns, maximizing margins without
losing sales.

Hypersonix Impact

A consistent lift in profits, every month

The retailer achieved a 15% revenue increase through Hypersonix’'s Al-driven pricing
insights and automation. This consistent profit lift continues every month, ensuring
sustained revenue growth.

Al-Powered Pricing Optimization Enhances Competitiveness

By leveraging real-time data and automated price adjustments, the retailer eliminated
inefficiencies, maintained optimal pricing, and stayed ahead of competitors without
sacrificing margins.
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